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Social Media Can Impact My 
College Applications?



According to a 2017 Kaplan Test Prep survey, 40% of college admissions 
officers browse social media profiles to learn more about admissions 
candidates. 

That means it’s pretty likely that decision-makers at colleges and 
scholarship-granting organizations are taking a peek at your profiles.



50% say that what they found has had a positive 
impact on prospective students

42% say that what they found had a negative 
impact

Kaplan’s survey also found that of the admissions officers who use social media to help them 
make decisions, 25% do so “often”—more than double the 11% who said they did it “often” 
in last year’s survey.

Of those college admissions officers responding 



Cautionary Tales: Facing the Consequences
Social media can help and hurt you in all stages of the admissions 
process. Just because you have your application sent in or have 
received an acceptance offer does not mean you no longer need to 
exercise discretion over your social media accounts. Take these two 
cautionary tales as examples.



Harvard University took some drastic actions when it was 
discovered that nearly a dozen of their incoming 
freshmen were posting some truly deplorable photos 
and memes on a private Facebook page.
In their posts, students mocked the disabled, the 
Holocaust victims, and other groups in some of the most 
mean-spirited ways possible. 
Apparently, someone with a guilty conscience in the 
group alerted the school’s newspaper. When the 
administration found out, it revoked the admissions 
offers of the offending parties involved.



The Harvard situation should underscore to college applicants that the application 
process doesn’t end after you’ve accepted an admissions offer. 

Administrators and college students remain deeply protective of their school’s 
brand and are willing to take measures to defend it.

There are some valuable lessons in this for college applicants.
Among them: Think before you post…or in this case, don’t post at all.



Rescinding a Letter of Recommendation

At a high school in Massachusetts, a 
teacher rescinded her letter of 
recommendation for a student.
After the student created a swastika 
out of tape and propped it up on a 
garbage bin. 



Positive Social Media Examples from 
College Admissions Offices

• “One student described on Twitter that she facilitated a 
student community panel for her school, which wasn’t 
in her application. This made us more interested in her 
overall and encouraged us to imagine how she would 
help out the community.”

• “There’s such a negative stereotype of social media that 
people often forget about the positive effects of it. One 
student had won an award and had a picture with their 
principal on their personal page, and it was nice to see.”

• “One young lady started a company with her mom, so it 
was cool to visit
their website,” added another admissions officer.



Negative Social Media Examples 
from College Admissions Offices

• “We found a student’s Twitter account with some 
really questionable language. It wasn’t quite 
racist, but it showed a cluelessness that you’d 
expect of a privileged student who hadn’t seen 
much of the world. It really ran counter to the 
rest of her application.”

• “A young man who had been involved in a felony 
did not disclose his past, which is part of our 
admissions process. His social media page shared 
his whole story. If he had been forthcoming, we 
would not have rescinded his acceptance offer, 
but we had to.”

• One admissions officer said that pictures of a 
student “brandishing weapons” gave him pause 
when deciding whether to admit the applicant.





DOES THIS POST MAKE ME LOOK LIKE COLLEGE MATERIAL?

When a college admissions officer or the Loins Club’s scholarship committee reads your status 
update, is it a positive reflection on you?

Make sure you are appropriately attired in all your pics and that you come across as level-headed in 
your posts. 

Maintain A+ spelling and grammar, and if you express an opinion, make sure it’s one that can be 
backed up with sound facts and intelligent analysis.



WOULD I SAY THIS ON TELEVISION?

You are, in effect, broadcasting your personality on your social media accounts, so watch the 
language, seal up the mug shots, and mind your manners. Period. About the worst thing you can do 
on social media on your path to college is trash talk a school you’ve attended, a school you want to 
go to, your teachers, or your boss. Admissions officers consider these comments a red flag.



DOES THIS POST COURT EXCESSIVE COMMENTING?
Rethink posts that are likely to trigger a barrage of crazy or controversial comments that you’ll have 
to edit out of your timeline. There are much better ways to spend your time. Don’t fall victim to the 
hashtag !



IS THIS FUNNY? IS IT OFFENSIVE? 
DOES IT REQUIRE TOO MUCH EXPLANATION?

What’s funny to one person can rub someone else the wrong way. If you think you’re going to have 
to explain or defend your post, it’s probably best to pass. 

Furthermore, a vague or potentially offensive post runs the risk of triggering that onslaught of 
comments you just tried to avoid—comments that are all but guaranteed to further obscure your 
meaning or end up putting words in your mouth.



DOES EVERYONE NEED TO READ THIS?

If the answer is no, don’t post. 

It’s fine to share personal news, but choose your words carefully. What might be intended as 
inspirational can be interpreted as bragging, especially if you’re posting about your high school 
accomplishments.

One great alternative way to share positive news on social media is by expressing your support 
for an important organization or social cause. Keep friends looped in on this kind of info and give 
them a chance to get involved in positive ways that also make them look good to college admissions 
officers.



Social Media and Scholarships



College scouts don't just look at the player and their 
abilities on the field, but also how the player, the person, 
acts off the field



University of Houston head football coach, Tony 
Levine, said in a 2014 interview that he has dropped 
three recruits from the 2014 class because of 
inappropriate remarks posted on social media.



• If you retweet it (or share it), you own it. Freedom of speech does 
not equal freedom from consequences.

• Be courteous

• Don’t use your social platforms to vent and cause controversy. Use your 
social accounts to have fun, but make sure you show support to your 
fans, family and coaches for helping in your athletic journey.

Here is some social media advice for high school athletes:



• Block the negativity

• There is always going to be “haters” out there. Do not respond or feed into the 
negativity that they are spreading. Most just want to provoke you in some way. 
Tweet and then put the phone down or close the computer. You don’t have time 
to see what some hater is saying…take the high road.

• Nothing is truly private… ever .Content can be captured in screenshots or saved 
by other users. And that message someone thinks only his or her friends will see? 
Student-athletes should keep in mind that tweets, Facebook statuses, or 
Instagram photos could end up being viewed by thousands of people.

Here is some social media advice for high school athletes:



• Say thank you. Time to thank those who support you. Fans, teammates and family for example.

• Support others. Provide a positive example for other students by sending positive messages about 
their peers in other sports or activities at school. Even acknowledging other schools athletes. 

• Share news and humor. Social media is meant to be fun. Join in conversations and share things 
you find interesting or entertaining.

• Engage in discussion with those you admire. 

• Post anything consistent with your personal brand. Again, how do you want to present yourself in 
public?

What Should You Post?



Whether a recruit is aware or not, recruiting will be happening on Twitter, 
here is what they should do:

• Open your DMs – Once the contact period has started, college coaches will 
use direct messages (DMs) on Twitter to reach out to recruits. If your DMs 
are closed and a coach isn’t following you, they can’t message you.

• Don’t set your profile to private – During the recruiting process, coaches 
look to Twitter to get a sense of who a recruit is. If the profile is set to 
private, it makes the process of getting to know them more difficult. 

Twitter is the dominate communication platform for coaches



• Studies show that 75% of 
people don’t scroll past the first 
page of search results.

• If the first page of your name 
search results contain 
unflattering content, create 
positive content to bump it to 
page two or more.



https://www.google.com/advanced_search

Use advance 
searching to find 

more accurate results



• Search for yourself on Google to see what comes up. Then fix it. 
• Limit your profile searchability – make yourself viewable to friends only. 
• Keep your profile photo appropriate. (Enough said.) 
• Control who can contact you – allow “friends of friends” and not everyone. 
• Remove past posts and comments from public view. 
• Take control of tagging on your profile and don’t allow friends to tag you. 
• Filter your Friends network by setting up a list for friends and another for 

others with different settings. 
• Is your profile name appropriate? What about your email address?  
• Be smart and think about everything you post online before you do it.

Suggestions to manage your social media footprint: 
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